


Blogging

Whatis aBlog?

Definition of blog

A blog (shortening of “weblog”) is an online journal or informational website displaying
information in the reverse chronological order, with latest posts appearing first. It is a
platform where a writer or even a group of writers share their views on an individual subject.

Blog structure

The appearance of blogs changed over time, and nowadays blogs include different items.
But, most blogs include some standard features and structure. Here are common features
that a typical blog will include:

* Header with the menu or navigation bar

* Main content area with highlighted or latest blog posts

* Sidebar with social profiles, favorite content, or call-to-action

* Footerwith relevantlinks like a disclaimer, privacy policy, contact page, etc.

Basic blog structure

Header

Main content

Footer

firstsiteguide



Feel free to use this template on your site

Above example is the basic structure of the blog. Each item has its own importance and
helps visitors to navigate through your blog.

Blogs and websites

A majority of people still wonder whether there is any difference between a blog and a
website. What is a blog and what is a website? It's even more challenging to differentiate
between the two today. Many companies are integrating blogs into their sites to perform
the same function.

What differentiates blogs from websites?

Blogs need frequent updates. Good examples include a food blog sharing meal recipes or
a company writing about their industry news.

Blogs promote perfect reader engagement. Readers get a chance to comment and voice
their different concerns to the viewer. Static websites, on the other hand, consists of
content presented on static pages. Static websites owners rarely update their pages. Blog
owners update their site with new blog posts on a regular basis.

Key elements that identify a blog post from a static page include a publishing date, author
reference, categories, and tags within a byline. While not all blog posts have all those by
line elements, static website pages do not have any of these items.

From a visitor perspective, the content on a static site will not change from one visit to the
next. The content on a blog, yet, has the potential to offer something new each day, week,
or month. Depending on the blog owner’s publishing schedule.

Whatis blogging?

In the early 2000s, blogging emerged in all different phases when several political blogs
were born. Also, blogs with how-to manuals began to appear. Established institutions
began to note the difference between journalism and blogging.

Definition of blogging

Blogging is the many skills that one needs to run and control a blog. Equipping web page
with tools to make the process of writing, posting, linking, and sharing content easier on the
internet.

Why is blogging so popular?

I's important to mention that blogging grows with each passing day! Hence, to answer the

question ‘whatis blogging’ we need to look at the factors behind its rise.
In the early stages, blogs became mainstream, as news services began using them as

tools for outreach and opinion forming. It became a new source of information.



f—";;ﬂ It became a mainstream source of information

Through blogging, companies keep clients and

customers up to date

[& Through a blog, visitors can comment and interact

with you or your brand

F"ﬁ You can earn money through blogging?

Businesses saw a good way to improve customer’s level of satisfaction. Through blogging,
companies keep clients and customers up to date. The more people visit your blog, the
more exposure and trust your brand gets.

Personal and niche bloggers, saw the potential to reach to more people interested in
specific topics. Through a blog, visitors can comment and interact with you or your brand
which helps you create a network of loyal followers.

Did you know you could earn money through blogging? Once your blog gets enough
attention and fans, you can look into ways of monetizing your blog. Through the blog, you
can offer your services and sell products.

Who is ablogger?

In recent times, bloggers have become famous for various reasons. An alternative career
or job to many, more people are choosing to join the ranks. So who are bloggers? These
are individuals who love sharing parts of their lives with you. They post various topics from
arts, home designs, carpentry, and finance articles. Bloggers are mobile and don’t need to
be in one place. They live on the internet!

Definition of blogger
Ablogger is someone who runs and controls a blog. He or she shares his or her opinion on

different topics for a target audience.



Why are many people blogging today?

Would you want to have a blog of your own? Yes! Most people today are creating a blog for
various reasons. Every human being has its story to tell. Hence, through the internet,
bloggers can communicate to a larger group of people.

Why is blogging so popular? Blogs allow you to talk about any topics and express your
opinion. You'll find some bloggers writing on every activity that took place during the day.
These may range from small issues such as waking up, to major issues like human rights
and climate changes! Remember that as a blogger running your own blog, you need to rely
on the topics that you love and strive to become one of the best blogs on the web.

Want to start a blog on your own?

Creating your own personal blog takes a few steps. First, you need to decide on a name for
your blog also called a domain name, and choose the best blogging platform. We
recommend going with the self-hosted platform. There are few choices when it comes to
self-hosted platforms but the most popular is WordPress.org.

Then you need to choose a web hosting provider and for new bloggers, we recommend
Bluehost, a company that powers over 2 million websites worldwide. You will get a Free
domain name when you sign up with them and if you don't like their services, they offer a
30-day money-back guarantee.

If you decide to set up a WordPress blog using Bluehost, we included the screenshots of
the pages that you need to go through.

If for some reason you want to signup for a different web hosting account, the steps
might be different but the whole procedure is very straightforward.

The best (used by 99.9% of top bloggers) way to set up a blog
Use this link to get the special deal from Bluehost. Then click the “Get Started Now” button.
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You should start by selecting your plan. If this is your very first one, you should go with the
basic one — at least until you explore your options. The one called plus should be able to
cover all your needs once you get your blog going, and you should consider the pro version
once your popularity skyrockets.
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Your domain name has an important say when it comes to the future success of your blog,
so you should take your time to come up with something new. Just type in a desired domain
in this “new domain” box and BlueHost will show you whether it's available or not. If not, it
will provide you with a list of similar names for you to choose from.
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If you can’t get the domain name you like, Bluehost will help you by letting you choose one
later. That will give you time to do some research and thinking.

Choose Free Domain Later

Cant decide on a
domain name?

Choose laterf Sign up now and receve a

FREE domain credit - an $1199 valuel

Choose Free Domain Later

A

After you pick out your domain name, BlueHost will take you to the registration page where
it will be required from you to fill in your personal info including the billing data. A couple of
minutes is all you need and soon you will receive the further instructions (username,
password, etc.) from Bluehost to get your blog live.




30 Best Content

Research Tips

That Will Make You More Influential

The key to successful content research is to put a clear and repeatable process in place. In
this post, we'll cover thirty different ways you out-research and outsmart your competitor’s

content marketing with betterinformation.
First Things First: Download Your Content Research Checklist
This post packs in tons of tips to improve your content research skills. To make your entire

research process more consistent and more effective, we've prepared this comprehensive
content research checklist. Put this and the rest of this post together, and you’'ve got

everything you need to elevate your research game.

Building Your Content Research Tool Box: The Essentials Every Marketer Needs

If you’re doing to do content research right, you’ll need to the right apps, services, and
resources at your disposal. Here are some that we recommend (and that will make
applying the advice in this post easier).

BuzzSumo

Aleader in the content research tool game, BuzzSumo makes competitive research easy.

Enter in a keyword, and it'll immediately find all the top-shared content for that topic on
social media. That saves tons of time doing manual searches, and surfaces stuff you might
not have found otherwise.
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This free Chrome extension makes it easy to analyze the authoritativeness of your (or
another’s) website). It also makes analyzing technical website elements simple, too.
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Ubersuggest

A classic keyword research tool, Ubersuggest gathers Google autocomplete queries for a
given seed term. That makes finding tons of related ideas easy.



Screaming Frog

This freemium website crawling tool is immensely helpful for finding content on your
own site. You can also use it to crawl URLs on competitor’s sites, too. We’'ll go over this
more in a little bit later in this post.

Google Adwords Keyword Planner

It's less useful for non-paid strategies than it used to be, but no content research tool
collection is complete without the Google Keyword Planner.

Building a Display camp

= Get search volume data and trends

Option 1: Enter keywords

cantent marketing

ben sailer is a fun and interesting person
content marketing lactics

content marketing research

LSIGraph

Finding related topics and keywords is fast and easy with LS| Graph. Enter aterm, and it’ll
quickly generate tons of related ideas. This is useful for tapping into the power of latent
semantic indexing while doing research.

LS| Graph / LS| Keyword Generator

Start generating Latent Semantic Indexing (LSI) Keywords for your SEO needs with our free
LS| Keyword Generator tool.

content marketing tactics| GENERATE

I'm not a robot

Ag Saen On

Entrepreneur SEW/BOOK NEILPATEL



And Now, Your 30 Research Tips for Rockstar Content

We’'re finally ready for what you came here for. No less than thirty actionable pieces of
advice to help you do better research now.

1) Start With a Google Search

The first tip is also the simplest one. Google is probably the first place you’ll go when doing
research for a new piece of content, right? Probably, but let’s look at some ways to make
search engines work harder for you.

e Skim all top ten results for your content’s topic. This will give you an idea of what
you need to do to outrank them. It's what Brian Dean calls “the Skyscraper technique,”
which you may have heard about before.

* Lookforthe existence of paid search ads. If a search query generates ads, you know
there’s some commercial intent behind the keyword or topic you’re searching.

* Check autocomplete suggestions. This can be a great way to find long tail keywords
and related topics around your target subject.

2)Use Buzzsumo

What are people sharing on social media the most? That’s the question Buzzsumo was
built to answer. This freemium tool lets you type in a keyword and surface top-shared

contentin moments.
Start by entering a topic orterm:

Find the most shared content for any topic or domain

fantasy footbal

vw Advanced Search Options

Try searching for big data or cnn.com to get started



Then, browse through the most-shared results on social media:
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3) Try Wolfram Alpha

Wolfram Alpha is like an educational search engine on steroids. The computational search
engine has a “long-term goal to make all systematic knowledge immediately computable
and searchable to everyone.” In plain English, that means it has a lot of cool functionality to
help you crunch data and facts to gather the knowledge you need to support deeply-
research content.

4) Search Hashtags on Twitter With Hashtagify.me

If you’re looking to surface timely content ideas, search for relevant hashtags on Twitter.
The things people are sharing right now in real time can give you insight into what people
might want to read from you. Fortunately, this is also easy to do with Hashtagify.me.

Entera search term, and you’llimmediately find:

* Related hashtags. What other topics are related to your core term?

* Topinfluencers. Who is using those hashtags?

* Usage Patterns. How are hashtags trending over time?

All useful stuff to know when you’re researching your next content piece.

5) Subscribe to Industry Print Publications

Contrary to what some may say, print isn’t dead. In fact, odds are there are some
successful print publications out there in your industry or niche, too. Look them up,
subscribe, and absorb all that valuable industry knowledge.

6 ) Run a Quick Twitter Poll

Twitter polls are an easy way to get fast feedback on an idea.
Start by creating a new tweet. Then, find the Create Poll button:



Compose new Tweet

Then, add your tweet copy and poll questions:

Compose new Tweet

Which |s better: tea or coffee?

®

Remove poll
Tea P

Coffee|

4+ Ard a cholce

By default, you’ll see two question blanks. However, you can add up to two more:



Compose new Tweet

Which is better: tea or coffee?

@

Remove poll
Tea st

Coffee
Dislike both

Like both equally

1 day

Lastly, adjust the length of your poll (from one day to a full week):

Compose new Tweet

Which is better: tea or coffee?

®

T Remove poll

Coffee

Dislike both

Like both equally

—
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Click “Tweet” and then watch the responses come in. That’s all there is to it. In a matter of
minutes, you can gather at least a small amount of data from your followers to help inform
your content.

7)Or Run aDeeper Survey

If Twitter polls are like bite-sized surveys, then full surveys are like a full meal of data and
audience insights. With tools like SurveyMonkey and Polldaddy, setting them up is easy,

too.
Here are some important things to note when running a survey:

* Think about what you want to find out from your recipients.
* Ask enough questions to get the information you need (but not so many people don’t
finishit).

8) Look at Related Searches to See What People Are Searching For
Ever notice those “Related Searches” suggestions at the bottom of Google SERPs? You

can use those to figure out valuable details about what your audience is looking for.
Here’s an example:

Searches related to what is content marketing

content marketing examples content marketing pdf

types of content marketing content marketing strategy
content marketing jobs coment marketing agency
content marketing wiki what s content in writing

From this search, | can figure out what else someone interested in content marketing might
be looking for (assuming my content I'll be creating is going to be about content
marketing). Thatincludes:

* Additional downloadable resources they might want in that post. See the “content
marketing PDF” result? I'm not exactly sure what that might look like yet, but | can
certainly click through, find out, and create that PDF for my audience.

* Whatis the intent behind the search? It looks as though people could be researching
the industry because they’re looking for a job. Or, maybe they need help with their
marketing, and need an agency (or tips on doing the strategy pieces themselves).

* Sometimes, related searches can help you determine which subtopics your
content could cover. If your primary keyword is your main topic, which secondary
keywords should you be working in? Consider using related searches as a starting
point.

These are all data points | can use to determine which type of content | should really be
creating, depending on my audience’s needs and my overall marketing goals.



9) Gather Autocomplete Suggestions Quickly With Ubersuggest

Autocomplete suggestions are great because they’re based on things people have
actually searched for. Ubersuggest is an awesome free keyword tool that surfaces

autocomplete suggestions based on a seed keyword.
Enter your search term:

7

content marketing suggest

Then, get potentially hundreds of related topics:

[ 305 ] [0
© Viewas text « Download all
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This can help you:

* Find even better topics than the one you were originally targeting.

* Figure out more subtopics and points to include in your content.

* Give you even more ideas for more content you might not have thought of otherwise.

10 ) Steal Competitor Keywords With Screaming Frog

Screaming Frog is a freemium website crawler that's awesome for doing SEO audits and
other technical work. It's also useful for finding your competition’s targeted keywords.
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Then, enter a competitor’s website URL and click Start:

& Ll Sereaming Frog SEO Spider 7.2 - Spider Mode

cmchedule.mm}hlnﬂ x Start Clear o

Internal External Protocol Response Codes URI Page Titles Meta Description Meta Keywords

Filter:  All B Export View: List E Search

Address Content Statu

Next, you'll see areport listing tons of URLs from the website you’ve crawled. Look through
these and pay attention to the URL slugs:
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Typically, scanning a website’s URLSs can you the topics and keywords that site is targeting.
That can give you tons of ideas for:

* Topics related to your own content.
* Keywords to incorporate into that content.
* Othertopics you can create contentaroundin the future.

To quickly find possible relevant competitor keywords, do a CTRL-F search for your
planned content’s topic or keyword. That can help surface tons of related content to help
with your competitive research.

11) Read Your Competition’s Content

This is a much more straightforward tip, but one that’s easy to overlook. Keep tabs on what
other organizations are publishing in your industry. You’ll absorb a lot of knowledge this
way, possibly without even realizing it.

There are a couple ways you can make this easier, too.

* Set up a Twitter list or Feedly collection with competitor’s blogs. You can find more
about setting up Twitter lists here, and Feedly here.

* Sign up for their email newsletters. Getting their content straight in your inbox is an
easy way to keep up with what they’re doing.

12) Interview Internal Subject Matter Experts (SMEs)

Sure, you're smart, but you can’t be an expert at everything. If you're surrounded by other
smart people though, lean on their knowledge to power your content. This is especially
important (and likely essential) when you’re writing about something you're not
knowledgeable on (which is often the case if you’re in a new industry or working with new
clients atan agency).

Here’s how to make sure your interview is time well spent:

* Reach out to someone in your organization who has the knowledge you need. If
you don’t know who that might be, ask one of your superiors to point you in the right
direction.

* Setup atime with your SME to make sure they won'’t easily blow off your meeting.
Use your shared Google or Outlook calendar to hold them accountable for showing up.



* Draft your questions before you meet. Aim for five to 10 good questions that’ll help
you plug the gaps in what you already know.

13) Set Up Google Alerts for Relevant Industry Keywords

This is a smart and passive way to be doing content research all the time with little effort.
Set up Google Alerts for terms and topics related to your industry. Then, you'll get updates

when those keywords pop up on the web.
First, visit Google Alerts:

Alert suggestions

Companies Finance
= Amazon E Us Dollar
riiooce.s
~
"
i Tesla ! | AAPL

- Nike : WM British Pound

Then, enter keywords relevant to your industry, business, and competition:

Alerts

Monitor the web for interesting new content

‘. content marketing <

This will ereate an email alert for ben.saler@coschedule. com.

m Show options ~

You’'ll now get email notifications when your selected terms appear on the web. Easy stuff.
14) Browse Industry Forums

While less popular than they used to be, message boards and forums can still be a great
place to do content research. If there are any you’re aware of in your industry, browse
through them to see what people are talking about. To find forums and message boards,
try searching [your industry] + “forum” or “message board.”



15) Use the Infographiqs Search Engine to Find Infographics

Did you know there’s an entire search engine dedicated to finding infographics? It’s called
Infographics, and it’s useful for finding infographics on just about any topic you can think of.
Enter a keyword and find tons of info-packed images you can review, cite, orembed in your
content.

-
) |

INFOGRAPHIOS

B,012,786,301 infographics indexed

Example: healthy food

16 ) Dig Through Links In Your Competition’s Content

Don'’t stop at reading your competition’s content. Read the content they cite, too. Click
through the links on their pages and see where they go. You might find some insights or
datathey missed, adding more weight and credibility to your own stuff.

17 ) Read (A Lot) of Books (Related to Your Content's Topic)

You can find everything you need to know on the Internet, right? Well, maybe. Books are
often better for diving deep into a topic. Plus, reading on paper yields certain advantages
that desktop and mobile screens can’t quite replicate.

Looking for research inspiration on the printed page? Here are a few places to start:
* Hit the library. It's free and the one in your area could probably use your support. Want

to know if they have what you need before you go? Use WorldCat, the world’s largest

library catalog search engine.
* Browse your local bookstore. If you know a bookstore in your area has stuff on topics

related to your industry, check them out. The cost of a few books could be well worth it,

and your company might even comp the expense.
* Visit Amazon. Feeling lazy (or just value convenience)? Get on Amazon and see what

they’ve got for books relevant to your business or client.



Serious about keeping track of what you read? Get some color page markers.
18 ) Get Your Hands on Research Reports

.Why rely solely on your own research when you can leverage someone else’s? Obtaining
research reports can give you powerful insights into things you wouldn’t have otherwise

thought about while keeping you informed about what’s coming next in your industry.
Here are a couple ways to find relevant research reports you can use:

* Do a Google search for [your industry] + [research report]. This can yield some low-
hanging fruit quickly.

* Use Forrester Research reports. As one of the world’s foremost research firms,
Forrester offers tons of research reports on a variety of different topics and industries.
The drawback? They aren’t cheap. If your organization can afford them, though, they
can be well worth the investment.

You can also look around for white papers, case studies, and other smaller research
resources too.

19 ) Follow Industry News Sources

No matter what industry you’re in, there are probably various news sources covering it. We
don’t just mean blogs (although they’re important, too). We mean news sources, with
journalists reporting news that’s relevant to you (and the audience you're marketing

toward).
Follow them on Twitter, subscribe to their email newsletters, and make them a part of your

daily news diet. This will keep you in-the-know and make doing research much easier.
Think your industry is too boring for anyone to want to write about it? You might be

surprised. For a starting point, turn to Google to find relevant blogs and publications.
In our own space at CoSchedule, we follow a lot of marketing news sources. Some of these

include:

* Marketing Land
* Adweek

* AdAge

Do some digging and find where the real news is atin your niche.

20) Geton Quora
What better place to find which questions people have, than a website dedicated to

answering other people’s questions? Browse around Quora (signup required) and find out
if there are questions related to your business or content project.
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21)Analyze Your Past Content (And Do More of What Works)

You don’t always have to reinvent the content wheel. Sometimes, doing more of what you

know works is the best way to go.
How do you find your past top-performing content? There are a few different ways.
Let’s start with Google Analytics. Then, drill into Behavior > Site Content > All Pages in the

left-hand navigation:
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Site Content

Content Drilldown
Landing Page:
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& Analytics Academy
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Then, scroll down to find your top-performing URLSs:
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@ CoSchedule

22 ) Do aReddit Search

Reddit is an awesome research resource for marketers. Like message boards and Quora,

it's useful for finding out what kinds of questions your audience really has.
Marketer and CoSchedule guest writer Dale Cudmore wrote a great guide on mining

Reddit for ideas here. He also built an awesome tool called Keyworddit, a research tool

that mines Reddit for keyword ideas.
To use it, type in the name of a subreddit:

The Reddit Keyword Research Tool

Start typing in the name of a subreddit below and pick one from the auto-generated list Then click “Get
Keywords” to extract keywords from that subreddit. Subreddits with lots of comments have more keywords
than those with little activity.

Questions? Feedback? Contact me at: DaleCudmore [at] gmail.com

football

fantasyfootball
footballhighlights

football
footballmanagergames

Next, you'll get a list of keywords pulled from that subreddit, combined with their monthly
search volume:



Results

Export
Keyword Monthly Search Volume (US) Context
world cup game 18100 Context
ruud van nistelrooy B100 Context
club world cup 4400 Context
world cup qualifiers 2400 Context
brazillan national team 1900 Context
brazil world cup squad 300 Context
good football players 320 Context
world cup squad 170 Context

Clicking the Context link for each term will bring you to a Google search result, displaying
pages on Reddit where that keyword is being discussed:

GO gle site:reddit.com/r/football "world cup game" L Q

Al Videos News Images Shopping More Seltings Tools

4 results (0.48 seconds)

World Cup 2014: Can a Dark Horse Take the Trophy? : football - Reddit
https:/www.reddit.com/r/.../world_cup_2014_can_a_dark_horse_take_the_trophy/

Feb 16, 2014 - [JR1v -1 points0 points1 point 3 years ago (0 children). They were also at home. No
game compares to a World Cup game when you're from a ...

The Women's World Cup should start allowing male officials to referee ...
hitps:/iwww.reddit.com/r/.. /the_womens_world_cup_should_start_allowing_male/ ~

Jun 13, 2015 - The paths they choose over their lifetime will lead towards or away from the ability to ref
a8 World Cup game, and if both the boy and girl lead a ...

I'm an older American noob who's just getting into football. Need some ...
https:/f/www.reddit.com/r/.../im_an_older american_noob_whos_just_getting_Into/ «

Mar 28, 2017 - Also watch Dennis Berkamp's goal during the Holland-Argentina world cup game in
1988, The goal in itself is a technical wonder but the assist ..

The European Championship is coming: What are the greatest football ...

https:/iwww.reddit.comi/r/.../the_european_championship_is_coming_what_are_the/
May 31, 2016 - ... 1 year ago (0 children). Some good tunes could be found on the 2006 FIFA World
Cup game soundtrack :) permalink; embed; save; give gold,

Cool stuff, right?



23)Use Google Scholar

Google Scholar is designed specifically to look up academic literature and research
papers. That means the kind of stuff that can lend weight to your content with deeply
researched data and insights. Just enter a keyword related to your content topic and see
what you can find:

Web Images More...

GD g'E‘ content marketing - I
Scholar
Adticies Understanding digital content marketing
J Rowley - Journal of marketing management, 2008 - Taylor & Francis
Case law This article argues that as the imporiance of digital content to business and society grows it
_ is important seek a holistic perspective on the definition and nature of digital content
My library marketing (DCM). Along the journey it becomes evident that a recurrent theme in DCM is

Cited by 117 Related articles All 4 versions Cite Save

Any time ciamion] Get content get customers: Turn prospects into buyers with content
Since 2017 marketing
Since 2016 J Pulizzi, N Barrelt - 2009 - McGraw Hill Professional
Since 2013 Cited by 50 Related articles Cite Save More
Custom range... iciramion] Epic content marketing: How to tell a different story, break through the
clutter, and win more customers by marketing less
Sort by relevance J Pulizzi - 2013 - McGraw Hill Professional
: ; il :
Sort by date Cited by 54 Related articles Cite Save More

24 ) Ask Your Sales and Support Teams for Customer Feedback

If you're creating content to address your audience’s needs, who better to work with than
your sales and customer support teams? They’re on the front lines, talking directly to
customers and prospects about their wants and challenges.

Thatinformation can easily translate into great content that directly tackles those topics.
Reach out to them and ask if you can set up a time to talk. When you do, go into the

conversation prepared by following a couple simple steps:

* Prep questions ahead of time. They don’t need to reinvent the wheel. You just need to
ask questions that will get you the insights you need. Come up with at least three to five,
even if they’re as simple as, “What are our customers top problems?” Or, “What are the
toughest challenges prospects discuss with yourteam?”

* Follow up. Reach out every so often (maybe on a monthly or quarterly basis) to see if
anything has changed. Shifting trends could potentially impact your audience’s needs
from your content, and getting that feedback from customers and potential customers

(through your sales and supportteams) can be invaluable.
Allittakes is a simple conversation. That's it.



25) Carry a Notepad With You Everywhere

You never know when inspiration might strike, or when you might learn an interesting piece
of information that’s useful for something you’re working on. So, consider carrying a pen
and notebook with you wherever you go to jot things down.

So, what's the point of writing things by hand, anyway? Didn’t we invent computers and
smart phones so we could leave hand cramps and dead tree media behind?

It turns out that writing things down by hand affects the way you remember it differently
than using a digital device. According to Psychology Today,

Much of the benefit of handwriting in general comes simply from the self-generated
mechanics of drawing letters. In one Indiana University study, researchers conducted
brain scans on pre-literate 5-year olds before and after receiving different letter-learning
instruction. In children who had practiced self-generated printing by hand, the neural
activity was far more enhanced and "adult-like" than in those who had simply looked at

letters. The brain’s “reading circuit” of linked regions that are activated during reading was
activated during handwriting, but not during typing.

In short, when you write by hand, your brain draws different mental connections than it
does while typing because it requires more physical effort.

Forthose paying attention, this tip applies the exact advice this postis trying to drive home.
| could have just told you that hand-writing notes has advantages over typing them. You
could also easily ignore that advice and disregard it as baseless.

But, when that statement is backed up by actual academic research? Now, that’s a little bit
different, right?

Consider this tip 25.5: your own opinions are easily cast aside. Hard facts and real
research, however, are not.

26 ) Or Use Evernote or Google Keep to Jot Down Notes

If old-school pen and paper isn’t your thing, Evernote and Google Keep also work well.
Both give you access to your notes on all your devices, so you've always got access to your
notes. Write something down on your phone, and it’ll be there when you can get to your
computer.Here’s something else cool about Evernote: it integrates directly into
CoSchedule. If you’re a CoSchedule customer, that means you can quickly access your
notes directly in your marketing calendar.



e

This step-by-step guide shows exactly how to sync your Evernote account with your
CoSchedule calendar. You'll be ready to go in just a few clicks.

Google Keep has a cool feature of its own, too: you can pull notes from Keep directly into
Google Docs. That makes it easy to see your research in the same place where you’re
writing:

While Evernote has free and paid options, Google Keep is completely free. Once you start
using one (or both), you'll likely find them indispensable for storing and accessing your
research findings.

Bonus Tip: Did you know that CoSchedule integrates with Evernote so you can access
your research directly within your marketing calendar?

27) Browse Through Twitter Accounts Your Competition Follows

Twitter is a gold mine for finding timely information and insights (if you're looking in the right
places, at least). One way to find new sources of information is to scroll through the
accounts your competitors follow.

Visit one of your competitors on Twitter and click Following:
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Peter Pomonis Emma Tupa Caleb Hauff
@PeterPomon  Follows you @emma_tupa Scalabhaufi
As cool as the other side of the piliow Product Marketing Specialist Cinematographer. Greative problem
@CoScheduie. solver. Entrepreneur. Storytelier. Creator.
._?
= ] J
A A

Syed Balkhi @ WordCamp Europe Content Marketing
E=yedbalkk @WCEurapa @cmarkatingcom
Awand Winning Entrepreneur. Marketer. WordCamp Europe is a global FlontentMarketing tips and naws
CEOQ of Awesome Maotive, The guy WordPress conference held at a different defivarad right to your Twitter feed.
behind @wpbeginner @list25 European city each year. §WCELU 2018 Sponscred by 8IZEA!
Goptinmonsier @solloguywp ... will be heid in Belgrade, Serbia on...

Then, scroll away. You might find some awesome research sources you hadn’t heard of
before.

28 ) Use Open Site Explorerto See Who’s Linking to a Given Web Page

Let's say you've found an interesting web page or blog post that you want to cite in your

own content.
Awesome, right?
Sure, but you can dig deeper by reading through content that links to that content, too. One

way to do this is by using Open Site Explorer. This freemium tool (part of the Moz platform)
makes it easy to see which sites are linking to a given URL.

Start by visiting the OSE page or logging into your Moz account (if you have one) and
finding itthere. Then, entera URL.:

URL: | ecoschedule.com

& Hide Metrica

Authority Page Link Metrics

DCMAIN SCIRITY MGE ALTHORITY IUST-DISCONVERED ESTABLISHE I
76 yd: Jore 279 60 Dae 1.34 4 Root Dormaine

SPAM SCORE: 2 N7 . 8,794 1o



If you’re not using a paid Moz account, you’ll be able to see the top five linking domains
(with a paid account, you’ll have access to a much larger link index):

Inbound Links

Gauge a site Muance. S inbound links to the page, subdomain, or ot domain you've enlarsd and analyze the Inking pages

%] LHEITE Lk Typea

1 - 50 Inbound Links ey

Title and URL of Linking Page Link Anchor Teat Spam Score PA DA,

Now, start clicking into the sites linking to your source content. This can help provide:
* More contextaround your source.

* More insights you might have missed out on otherwise.

* Anadditional perspective that can be valuable for informing your own content.

29 ) Working For a Client? Read EVERYTHING You Can About Them.

If you're working at an agency or as a solo consultant, odds are you've already researched
your clients and have gotten to know them. However, it's worth asking whether you've
really dug as dig into your background research as you possibly can. Here are some
places to start:

* Their website. Read through as much of their content as possible. For large sites or
historic brands, this could take awhile. The more intimately familiar you are with their
business, though, the better the content you produce will be.

* Their press coverage. Even if your job doesn't touch PR, it's still worth keeping tabs on
their media coverage. What do journalists find most important about your client? Setting
up Google Alerts like we discussed earlier will help with this.

* Theirlinking domains. Using our previous tip, take the time to read through web content
that links back to your client. This can help yield interesting insights into their business
and products.

30) Use Data.gov to Browse the U.S. Government's Open Data

Did you know the U.S. federal governmenmakes tons of research data available to the
public? Using the resources on data.gov, you can find a wealth of information on all kinds



of different topics. It also includes links to apps built by private citizens to put that data to
use.

The home of the U.S. Government’s open data

Here you will find data, tools, and resources to conduct research, develop web and mobile
applications, design data visualizations, and more.

GET STARTED
SEARCH OVER 194,283 DATASETS
b
Q
BROWSE TOPICS
[ = =
Wl g 2 e S
N2 Ml = C 4 ¥ ==
Agriculture Climate Consumer Ecosystems Education Energy Finance
il J'
Health Local Manufacturing Maritime Ocean Public Safety Sclence &
Government Research
To use the site, enter a keyword or topic to find a data set:
GET STARTED
SEARCH OVER 194,263 DATASETS
w
marketing Q

If any data sets are available, you'll see a results page like this:
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Datasets ordered by Relevance

Order by:
CL Relevance

You are searching in the list of datasets. Show results in entire Data.gov site.

Filter by location Clar

Enter location.. -
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BusinessUSA 43)
Energy (43)

Climate (20]

Shrvw More Toples

Topic Categories
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Tatal Energy (A7)
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Matural Resources a., [22)

972 datasets found for "marketing”

Nielsen PrimeLocation Web/Desktop: Assessing and GIS Mapping Market Area

Sociol Secuvity Administration = Nislsen Primelocation Web and Desktop Software Licensed for Internal
Use only; Pop-Facis Demographics Database, Geographic Mapping Data Layers, Geo-Coding locations:

Center for Leadership Development (CLD) Customer Relationship Management Tool

Office of Personne! Management — Contact record of current and patential future clients for the Human
Resources Soluthons (HRS) argenization within the LLS. Office of Personne! Management (OPM).__

Services Annual Survey ~ 07 recent views

Departiment of Cammierce — Provides estimates al revenue and other measures loF most traditional
service indystries, The Buresu of Economic Analysis uses these data inits preparation of the..

Aid to Familles with Dependent Children Quality Control Review Panel Decisions

ULS. Departmant of Health & Human Services — Declalons lssued by the Ald bo Familles with Dependent
Chilldran (AFDC) Quality Control Review Panel of the Departmental Appeals Bosrd concarmning the
AFDC program...

| guary tool

Departmental Appeals Board Decisions

ULE Departmant of Health & Human Services — Declilons lisued by tha Chalr and Board Mambers of the
Departmental Appaals Board concerning determinations In discretionary, project grant programa,
including..

=

Departmental Appeals Board Decisions

A

You can filter these down by topics and topic categories as well. This is useful for narrowing
down information that might be most useful for your particular industry:

e



Topics Mational Farmers Market Directory

@ @ Department of Agriculiure — The USDA Mational Farmers Market Directory, maintained by AMS
P OETETETr— . Marketing Services, i designed to provide members of the public with comankent access to
e i .m .ﬁ1 imformation..

Business LISA [24) HTHL,

Energy [26)

i ; Cotton Market News Search

Climate {18&)

Department of Agriculiure — The primary function of the Cotton Market Mews Division of the Cotton and

Research (&) . ’
Tonacco Progra (= Lo comipile and disseminate information that will aid prodiscees,...
B =

Topk: Cutegories : Dairy Market News Search

@ @ Department of Agriculture — The primary function of the Dalry Market Mews Division of the Dairy
Natursl Resourcss a.. [23) Program is to compile and disseminate information that will aid producers, consumers, and..
Total Enargy [20]

dssa o Poultry Market News Search

Food Production (7) Department of Agriculfure The primary functson of the Livestock, Poultr v, and Grain Market Mews

Division of the Livestock, Poultry and Seed Program is to compile and disseminate informathon..

HTML

Markets Prices and .. (7]

You can also narrow results down by:

e Datasettype. This breaks down datasets by geographic relevance and more.

* Tags. These provide more granular detail for topical filtering.

* Formats. Thisincludes PDFs and other content formats.

* Organization types. This is a high-level filter of the types of organizations or
departments providing data.

* Publishers. This allows you to narrow down research based on where it was published.

* Bureaus. Same as above, but breaking down information by government agency.

b). Content Curation

The Complete Guide to Content Curation: Tools, Tips, Ideas
What is content curation?

It's adding your voice (and value) to a handpicked collection of content. Gathered from a
variety of sources, around a specific topic, that you publish and share with your fans.

Wherever they may be.

Simple, right?

Yet, many do this without a strategy.

But notyou.

After reading this article you’ll be more equipped (and excited) when scrolling through your
content feed.

Sharing is caring, right?

6 key benefits of curating content

Because living in the information age demands people manage, organize, and share



information with others. Efficiently.
What we know, how we manage what we know, sharing it with others—these are all keys to

the info-game.
1. Berecognized as an expert

Perhaps numero uno for curating and sharing content. Others build an impression of your

business by what shows before their eyes. So then...
Be deliberate about what you want fans and followers to think of your brand.
Be it on Twitter, LinkedIn, Instagram, Snapchat, Pinterest and all the usual suspects.

Curation content is one aspect of your stay-on-top-of-mind campaign for being seen as an
expertin yourfield.

2.1t’s easier than creating your own

That's right.
Creating (vs curating) content is a required piece of your content marketing strategy.

However, writing blog posts, making YouTube videos, or Snapchatting takes time and

energy.
You got the time and budget for that? Yes? Great, do that, too. And...

Share something excellent already created for you.

It keeps the conversation going.

What a relief, too, knowing you can share what you’re already reading on your desktop,

tablet, or phone. Maybe even your watch?
3.Showyou’reinthe game

By showing and sharing what’s important for your business. Every time people see you

theirfeeds and screens, it's another notch in their yup-she’s-in-the-game.
Also, it gets old when companies post only their own stuff. Comes off as “me, me,

me.”
As a social curator, you're better than that, right? Right?

4. Grow your network

When helping others, others help you.
Sharing and curating content can help you make connections with leaders and influencers

in yourindustry. And, spark conversation with your social media audience in general.
5. Growyour business

If you got something worth saying, created or curated, you’'ve got people’s attention.
The more you share, the more eyeballs you attract. Use this as your e-carrot to hook them

in to say, your email list.

6. Stay informed

Forallthe above... it's about them. But what about you?

Curating and sharing content keeps you on your business-toes.

Spending time finding, sifting, and reading pieces across the web, for your industry, helps



you learn more about your business.
Those are some of the whys of content curation. On to the hows...

How to do content curation right

Obviously, you'll need to determine the topics to share with your fans. Then locate the

articles for those topics. There’s tools for this. You'll see some shortly.
To decide on which posts to share, consider...

* Who should | share this with?

* Why would this help them?

* |sthis atrustworthy source?

* |situnique and worthy of sharing?

* Willit make the reader grin, snicker or blush?

Once you're good on these, time to schedule them.
When doing this, also consider the “social media rule of thirds”:

* Share athird on personal brand promotion
* Athird of curated content
¢ Athird about the conversations happening on social media

Know your audience

Say you like a post about awesome tips for designing a web page rendered on a mobile
device.

Glad you’re so excited about it.

But before hitting the schedule-this button, ask those questions above.

Because this is about them, not you. You’re sharing because you’re caring—caring about

how this post will help readers do their job better (as on example).
Share only what matters

Relevant. Timely. Interesting. Useful.
Otherwise, forget about it.
That’s all I've got to say about this.

Make it personal

And consistent, too.

Every Monday, | find, share, and schedule 10 articles for the week on LinkedIn.

As I’'m scheduling each piece, | write a blurb summarizing a key point or takeaway.
To help the reader identify with my share.

And, to associate this post with my brand.

Whether people read this or not, they still get to see an interesting or quirky or useful
snippetin theirfeed. Twice a day.

Promote yourself

...butjustalittle.

As mentioned, sharing curated (vs created) content is your opportunity to show some

breadth. Others will see how you use the web-o-sphere to be a beast inyour space and
industry.



Absolutely, share your own content, too. Say at a 1:10 ratio. You’'ll look more real, less
promotional. Akiller for building trust.

Mixitup

Guilty as charged.
Recently, | caught myself sharing too much of the same thing. Topics on writing and

designing. I've opened up the share-pipes to productivity, self-help, simple apps, and other

human topics to improve how we work each day.
Ultimately, | care about helping people get clear and unwhelmed, organized and efficient,

informed and excited. Why? For humans to perform their job better, everyday, and feel

greatdoingit.
Both, the topics | share and the blurbs | write contribute to this.
Same goes for you.

Give credit
Becauseit's a nice thing to do.

And it feels good, for you and them.
Add an @mention in a tweet, or tag the content creator in a Facebook post (as two

examples) for any content you’re sharing.
Schedule it
so your curations will be seen over a balanced period, like a week.

Use a social media calendar to map out what you're going to post. Then use a program like
(ahem) Hootsuite to schedule your posts. A set-it-and-forget-it approach, one time, versus
posting multiple times a day.

Got a better idea of why and how to curate and share content? Are you onboard with

this all? Is itannoying, me asking so many questions?
Fine. Perfect time then to check out some tools...

10 content curation tools and software

Check out these tools that can help you become a content curation pro.
FORBEGINNERS

1. Buzzsumo

Want to see what key influencers are sharing? And when?
BuzzSumo helps you find the most shared content on the web, for specific topics, in the last

few hours or months. See top 10 influencers for a topic, too, and what they’re sharing.
From $79 to $559 a month. Even cheaper if you pay by the year.

2. Twitter Lists

Twittering can get messy—quickly.



Especially if you don’t organize the accounts you follow.
Use Twitter Lists to share and respond to followers, no matter how many of them you have.

Lists will help you categorize and organize your followers, so you can engage with them in

segments.
Want some help using Twitter lists?

3. Pocket

Save articles, videos and stories from any publication, page or app. From any device.
Better than using a laundry list bookmarks or countless emails sent to yourself with links.
Pocket keeps all your interesting images, articles, and videos in one place. Capturing and

collecting information is the first step in sharing your curation.
From free to $4.99 a month.

4. Newsletters

You subscribe to newsletters and blog posts, don’tya?
| set up Gmail to automatically label my incoming subscriptions.
| now have a repository for sharing loads of useful content. | click on the label and can see

all my articles, sorted by date.

Come Monday morning, | browse and pick the items | want to share for the week.
You can do the same. No matter what email program you use.

Andit’s free, free, free.

5. Instapaper

See something you like on the web, that you might want to share later on?



Instapaper is waiting for you.
Sign up for a free account, create afolder (e.g. ‘posts to share’), and a bookmarklet, too.
For any article in view from your browser, click the bookmarklet in your browser bar.

Instapaper will save the page in that folder. In seconds.

LT T ST s e e

Do this all week long. Again, come Monday, yet another source of articles for you to share.
Curation made easy.
Bonus, | do the same for blog sites. Where | scan and pick posts from each website. Using

two folders, ‘posts to share’ and ‘sites to share.’
FORINTERMEDIATES

6. Hootsuite

Manage all your social media channels from a single platform.
Or, you could keep: a) logging in to each app, b) move them around just so on your screen

and, c) share and reply from each and every window.
7.Feedly

More for keeping up with your favorite feeds and articles. All in one spot.
Use Feedly also, to keep track of internal information, and when your business is

mentioned online. Add sources to Feedly. Browse them later to share with others.
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8.Scoopiit

Collect and curate content—with a Pinterest-like approach.
Use Scoop.it to find things organize topics in a hub page. Then, publish your stuff

elsewhere, such as your blog.
From free to $67 a month.

~
— 887

TARGETED
EXPERTS AUDIENCE
scoop [
FORADVANCED USERS
9.Curata

Be known by sharing only the most relevant and helpful content.
Curata listens to what you're interested in. Then, discovers and recommends content for

our audiences. Mostly automatically.
Of course, you can (and should) add your touch by fine tuning content sources. Then,

review and distribute them, from a single tool. Repurpose curated content, too, across

your blog, social, newsletter, and automated marketing platforms.
Cost? Mysterious. Call 617-229-5529 to get a quote.
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10. PublishThis

Like Curata, PublishThis, gathers content relevant for your audience. It's a big time-saver

for daily curation.
PublishThis can collect content from you, your freelancers, your employees and partners.

Then, mixitup and share it out across other platforms, like email, web and social sites.

Multi-Source Multi-Destination
1 3

Monitor & Mix Engage & Convert

Email

Imternal Content { '-"-u.-u"".{._.r
Search, o ::'-l.xr-,u
Create & i

Publish
Web/
Mobile

B . - e
publishthis :
Social

§ Hootsuite
B buffer

External Content 0 vD

Hootsuite can help with your content curation for social media. Find content to share,
schedule it to publish on your social channels, and track your success—all from one

dashboard.



